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HSM111.5 Music Business and Entrepreneurship 

Name of Unit 

Music Business and Entrepreneurship (HSM111.5) 

 

SECTION 1 – GENERAL INFORMATION 

1.1 Administrative details 

Associated higher education awards Duration Level Unit Coordinator 

Undergraduate Certificate in Music 

Bachelor of Music 

One 
semester 

Introductory Dr A Wiering 

1.2 Core or elective unit 

Indicate if the unit is a 

 core unit 

 elective unit 

 other (please specify below): 

Undergraduate Certificate in Music: Elective 

Bachelor of Music: Core 

1.3 Unit weighting 

Using the table below, indicate the credit point weighting of this unit and the credit point total 

for the course of study (for example, 10 credit points for the unit and 320 credit points for the 

course of study). 

Unit credit points 

 

Total course credit points 

 

6 credit points 24 / 144 credit points 

1.4 Student workload 

Using the table below, indicate the expected student workload per week for this unit. 

No. timetabled hours per 

week 

No. personal study hours 

per week 

Total workload hours per 

week 

3 7 10 

 

For those students requiring additional English language support, how many additional hours 

per week is it expected that they will undertake? 

Additional English language support: __0___ hours per week 

1.5 Delivery mode 

Tick all applicable delivery modes for the unit: 
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 Face to face on site  

 e-learning (online) 

 Intensive (provide details) 

See “Mode of Delivery Policy” 

 

 Block release (provide details) 

 

 

 Work-integrated learning activity 

 Mixed/blended 

 Distance/independent learning (untimetabled) 

 Full-time 

 Part-time 

 External 

 Fast track (provide details) 

 

 

 Other (please specify) 

 

 

1.6 Pre-requisites and co-requisites 

Are students required have undertaken a prerequisite or co-requisite unit for this unit? 

 Yes  No 

If YES, provide details of the prerequisite or co-requisite requirements below. 

Pre-requisite: 

Co-requisite:  

1.7 Other resource requirements 

Do students require access to specialist facilities and/or equipment for this unit (for example, 

special computer access, physical education equipment)? 

 Yes  No 

If YES, provide details of specialist facilities and/or equipment below. 
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SECTION 2 – ACADEMIC DETAILS 

Brief description of the content of the unit 

This unit prepares students for entering the music industry by examining business practices, copyright law and 

provides a framework for them setting up a business in a chosen area of music business. As such it remains 

adaptable to current trends and expectations of the music and broader arts industry. It also gives the cohort 

experience managing events. The aim is to develop the student as a working musician and entrepreneur. It ensures 

that the students are proficient in creating personal profiles such as artist biographies, CVs and an online presence in 

the form of a website, artist profiles and showreels. It delves into personal branding and social media marketing, 

alongside the use of music-related services (e.g. Spotify for Artists, Apple Music, YouTube, Bandcamp, SoundCloud), 

and distribution platforms (e.g. DistroKid, TuneCore), integrating these with broader career development and audience 

engagement strategies. 

 

Learning outcomes for the unit 

1) Develop basic business documentation required by a portfolio musician 

2) Apply event management skills, innovation, and entrepreneurship within a music business context 

3) Articulate copyright laws and business regulations that relate to music publication, streaming, and social media marketing 

 

Assessment tasks 

Type  Learning 

Outcome/s 

assessed 

When assessed  Weighting 

1. Business Quiz 
Students are tested on their knowledge of 

copyright laws and business regulations to 

navigate music publication, streaming, and 

social media marketing. 
Equivalent word-count: 500 

3 Week 4 10% 

2. Personal Digital Profile 
Students create and publish a professional 

artist profile on social media and website 

with links to music-specific digital business 

services (e.g. Spotify for Artists, Apple 

Music, YouTube, Bandcamp, SoundCloud, 

DistroKid and TuneCore). Equivalent word-

count: 1000 

1, 3 Week 7 20% 

3. Business Plan  
Create a business proposal intended for an 

entrepreneurial endeavour in the music 

industry. 
1200 words or multi-modal equivalent. 

1, 3 Week 10 30% 
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Assessment tasks 

Type  Learning 

Outcome/s 

assessed 

When assessed  Weighting 

4. Event and Presentation 
Students organise a music event applying 

management, innovation, and 

entrepreneurship skills in a group 

assessment setting. 
1800 words or multi-modal equivalent. 

Total word-count: 4500 

2 Week 13 40% 

2.1 Prescribed and recommended readings 

Provide below, in formal reference format, a list of the prescribed and recommended readings 

for the unit. 

Prescribed reading: 

 

There are no required texts to be purchased. Recommended reading texts are available through the library via 
reference books and chapters available online. Further resources are available within Tabor Online. 

 

Recommended reading: 

Baskerville, D., Baskerville, T., & Elton, S. (2022). Music business handbook and career guide (13th ed.). 
SAGE Publications. 

Brentnall-Wood, W. (2019). Music teaching made profitable: An expert’s guide to generating more income 
as a music teacher. Global Publishing Group. 

Byrnes, W. J. (2022). Management and the arts (6th ed.). Routledge. 

*Cutler, D. (2010). The savvy musician: Building a career, earning a living, & making a difference. Helius 
Press. 

English, J. W. (2024). How to organise and operate a small business in Australia: Turning ideas into 
success (12th ed.). Routledge. 

Feist, J. (2013). Project management for musicians: Recordings, concerts, tours, studios, and more. 
Berklee Press. 

Gera, S. (2025). The impact of artificial intelligence on music production: Creative potential, ethical 
dilemmas, and the future of the industry. National High School Journal of Science, Spring 2025, 
1–15. https://nhsjs.com/wp-content/uploads/2025/03/The-Impact-of-Artificial-Intelligence-
on-Music-Production-Creative-Potential-Ethical-Dilemmas-and-the-Future-of-the-Industry-
1.pdf 

Harris, P. (2015). The virtuoso teacher: Inspirational guide for instrumental and singing teachers. Faber 
Music. 

*Hull, G. P., Hutchinson, T. W., & Strasser, R. (2011). The music business and recording industry: 
Delivering music in the 21st century (3rd ed.). Routledge. 

https://nhsjs.com/wp-content/uploads/2025/03/The-Impact-of-Artificial-Intelligence-on-Music-Production-Creative-Potential-Ethical-Dilemmas-and-the-Future-of-the-Industry-1.pdf
https://nhsjs.com/wp-content/uploads/2025/03/The-Impact-of-Artificial-Intelligence-on-Music-Production-Creative-Potential-Ethical-Dilemmas-and-the-Future-of-the-Industry-1.pdf
https://nhsjs.com/wp-content/uploads/2025/03/The-Impact-of-Artificial-Intelligence-on-Music-Production-Creative-Potential-Ethical-Dilemmas-and-the-Future-of-the-Industry-1.pdf
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Mycka, J., & Mańdziuk, J. (2025). Artificial intelligence in music: Recent trends and challenges. Neural 
Computing and Applications, 37, 801–839. https://doi.org/10.1007/s00521-024-10555-x 

Passman, D. S. (2023). All you need to know about the music business (11th ed.). Simon & Schuster 

Rogers, J. (2013). The death and life of the music industry in the digital age. Bloomsbury Academic.  

*Denotes seminal text 

Recommended industry websites: 

https://apraamcos.com.au 

http://mdo.sa.gov.au/music-industry-council/ 

https://musicindustryinsideout.com.au/ 

http://www.musicsa.com.au/ 

 

 

https://doi.org/10.1007/s00521-024-10555-x
https://apraamcos.com.au/
http://mdo.sa.gov.au/music-industry-council/
https://musicindustryinsideout.com.au/
http://www.musicsa.com.au/

