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HSM115.7 Industry Placement 

Name of Unit 

Industry Placement (HSM115.7) 

 

SECTION 1 – GENERAL INFORMATION 

1.1 Administrative details 

Associated higher education awards Duration Level Unit Coordinator 

Bachelor of Music 
One 
semester 

Advanced  Dr Andrew Wiering 

1.2 Core or elective unit 

Indicate if the unit is a 

 core unit 

 elective unit 

 other (please specify below): 

 

1.3 Unit weighting 

Using the table below, indicate the credit point weighting of this unit and the credit point total 

for the course of study (for example, 10 credit points for the unit and 320 credit points for the 

course of study). 

Unit credit points 

 

Total course credit points 

 

12 credit points 144 credit points 

1.4 Student workload 

Using the table below, indicate the expected student workload per week for this unit. 

(1) No. timetabled hours 

per week 

(2) No. personal study 

hours per week 

(3) Total workload hours 

per week 

Students will participate 
in workshops and 
undertake professional 
preparation (e.g., C.V. 
writing) relating to “study 
to work transition.” 
Students will also 
undertake critical self- 
reflection on their 
vocational and personal 
Readiness. Students will 

also engage in periodic 

reviews with Field 

Placement Supervisor 

and Lecturer. 

Students will undertake 
between 150 and 180 
hours of professional 
placement/ portfolio 
work in either a per 
week or an intensive 
framework. 

 

Students will complete 300 hours 
in either a single semester (e.g., 
15 weeks x 20 hours) or across 
two semesters (e.g., 2 x 15 
weeks x 10 hours). 
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(1) Total time spent per week at lectures, tutorials, clinical and other placements, etc. 

(2) Total time students are expected to spend per week in studying, completing assignments, etc. 

(3) Sum of (1) and (2) equals workload hours. 

 

For those students requiring additional English language support, how many additional hours 

per week is it expected that they will undertake? 

Additional English language support: __0___ hours per week 

1.5 Delivery mode 

Tick all applicable delivery modes for the unit: 

 Face to face on site 

 e-learning (online) 

 Intensive (provide details) 

See “Mode of Delivery Policy” 

 

 Block release (provide details) 

 

 

 Work-integrated learning activity 

 Mixed/blended 

 Distance/independent learning (untimetabled) 

 Full-time 

 Part-time 

 External 

 Fast track (provide details) 

 

 

 Other (please specify) 

Students will undertake learning in a workplace outside of the college provider as a part of this unit. The workplace 
must have a direct link to the music industries or to a music education program; this is consistent 
with the BMus’s “fitness of purpose.” It is expected that students will have significant opportunity to participate in the 
business of the workplace in a way that demonstrates their personal capabilities; this is not an observation/ 
orientation unit. Students will be provided with an on-site supervisor and an industry mentor (who may be the same 
person) as well as academic support relating to the preparation and reflection required for this unit. Placement 
support occurs periodically within the scheduled weekly class time and by appointment on a one-on-one basis with 
the Industry Placement lecturer. Additional support is available through the Tabor appointed Academic Support and 
Success Coach as well as the Student Success and Support Coach.  
Students will work with their academic mentor to develop a workplace plan that contains SMART goals (Specific, 
Measurable, Attainable, Relevant, and Timely) and personally devised criteria for assessing the achievement of 
these goals. The academic and professional mentors will assess the student’s processes and reflections more so 
than the “professional success” of their work; however, it will be necessary for the student’s contribution to the 
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workplace to be assessed by the on-site supervisor as “professional.” The college’s Professional Integrity policy 
covers the expected procedures relating to the wellbeing and safety of students while in their workplace. 
 
Students will be invited to take the initiative in searching for workplace opportunities, with the guidance and support 
of the college; however, approval of any workplace depends upon the program coordinator assessing the opportunity 
as appropriate for the student to demonstrate their achievement of the learning outcomes and a satisfactory 
MOU/Learning Contract being agreed upon between the workplace and the college. Students will report their 
progress periodically to their academic mentor in addition to participating in supervision sessions and peer groups. 

1.6 Pre-requisites and co-requisites 

Are students required have undertaken a prerequisite or co-requisite unit for this unit? 

 Yes  No 

If YES, provide details of the prerequisite or co-requisite requirements below. 

Pre-requisite: 

Co-requisite:  

1.7 Other resource requirements 

Do students require access to specialist facilities and/or equipment for this unit (for example, 

special computer access, physical education equipment)? 

 Yes  No 

If YES, provide details of specialist facilities and/or equipment below. 

The workplace will be required to ensure that all needed facilities or equipment required is made available to the 
student. 
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SECTION 2 – ACADEMIC DETAILS 

Brief description of the content of the unit 

This is the capstone unit of Tabor’s Bachelor of Music program, offering students a 12-credit opportunity to apply their 

skills in real-world music industry contexts. This unit emphasizes practical experience, allowing students to 

demonstrate their capabilities and preparedness for professional work in a work integrated learning (WIL) 

environment. Students undertake professional placement aligned with their post-graduation career plans and engage 

in periodic reviews with Field Placement Supervisor and Lecturer, reflecting on their experience and progress. Throughout 

this unit, students create a comprehensive online portfolio which they can use in seeking employment. The portfolio 

showcases their skills, experience, and achievements and overall readiness for various music industry roles. This WIL 

unit serves as the culmination of the Bachelor of Music program, bridging academic study and professional practice to 

support students’ successful transition into the music industry. 

 

Learning outcomes for the unit 

1) Promote their professional identity as a musician and educator within the music industry 

2) Apply industry-relevant professional skills to contribute creatively to workplace contexts 

3) Use professional skills and effective communication strategies to engage with peers, audiences, and industry 
professionals in music-related settings 

4) Integrate reflective and critical thinking skills to enhance ongoing development as a music practitioner  

5) Manage personal and professional responsibilities as a music practitioner with autonomy and reliability  

 

Assessment tasks 

Type  Learning 

Outcome/s 

assessed 

When assessed  Weighting 

1. Placement Completion & Reviews 

Reviews of Semester 1 and 2 (5%) 

(500-words per review) 

Placement completion (20%) 

(2000-words per semester of 

placement) 

 Placement Timesheet Collation 

(10% and 1000-words)  

(6000-words total) 

Students apply professional skills and 

reflective practice during supervised 

placements, demonstrating industry 

engagement, growth and reliability 

evidence via written reviews and 

documentation. 

1, 2, 3, 4, 5 

Review 1: Semester 1, Week 14 

Review 2: Semester 2, Week 10 

Completion & Timesheet: 

Semester 1 & 2, Week 13 

60% 
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Assessment tasks 

Type  Learning 

Outcome/s 

assessed 

When assessed  Weighting 

2. Career Documents 

Artist Profile and CV  

(5% and 500-words) 

Online Portfolio and Resources  

(20% and 2000-words) 

(3000-words total) 

Students develop a professional 

portfolio, articulating their identity and 

readiness for employment or freelance 

opportunities within the music industry 

in their selected focus area. 

3, 4, 5 
Semester 1, Week 8 

Semester 2, Week 13 
25% 

3. SMART goals 

500 per goal and semester 

Students set, monitor, and evaluate 

personal and professional development 

goals to support reflective practice and 

ongoing growth as a musician in their 

given focus area. 

(1000-words total) 

4, 5 
Semester 1, Week 2 

Semester 2, Week 2 
10% 

4. Mock Job Application 

Students prepare and submit a simulated job 

application, demonstrating professional 

document delivery, communication skills and 

presentation suited to arts and music industry 

contexts. 

(500-words) 

3, 5 Semester 1, Week 12 5% 

 

2.1 Prescribed and recommended readings 

Provide below, in formal reference format, a list of the prescribed and recommended readings 

for the unit. 

Prescribed reading: 

Cleak, H., & Wilson, J. (2022). 
Making the most of field placement (3rd ed.). Cengage Learning Australia. 

Smarthinking Career Writer’s Handbook. Smarthinking. (2016). Career Writer’s Handbook. Retrieved from 
https://services.smarthinking.com/static/document_library/docs/career/Smarthinking_Career_Writers_H
andbook-Master.pdf 

Recommended reading: 

Baskerville, D., Baskerville, T., & Elton, S. (2022). Music business handbook and career guide (13th ed.). SAGE 

Publications. 

https://services.smarthinking.com/static/document_library/docs/career/Smarthinking_Career_Writers_Handbook-Master.pdf
https://services.smarthinking.com/static/document_library/docs/career/Smarthinking_Career_Writers_Handbook-Master.pdf
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Bartleet, B.-L., Ballico, C., Bennett, D., Bridgstock, R., Draper, P., Tomlinson, V., & Harrison, S. (2019). Building 

sustainable portfolio careers in music: Insights and implications for higher education. Music Education 

Research. https://doi.org/10.1080/14613808.2019.1598348 

Boyle, K. (2020). Professional identity and the portfolio career in music. In The instrumental music teacher (pp. 

108–122). Routledge. https://doi.org/10.4324/9781003035893-8 

Gaunt, H., Duffy, C., Coric, A., González Delgado, I. R., Messas, L., Pryimenko, O., & Sveidahl, H. (2021). 

Musicians as “makers in society”: A conceptual foundation for contemporary professional higher music 

education. Frontiers in Psychology, 12, Article 713648. https://doi.org/10.3389/fpsyg.2021.713648 

Gera, S. (2025). The impact of artificial intelligence on music production: Creative potential, ethical dilemmas, 

and the future of the industry. National High School Journal of Science, Spring 2025, 1–15. 

https://nhsjs.com/wp-content/uploads/2025/03/The-Impact-of-Artificial-Intelligence-on-Music-

Production-Creative-Potential-Ethical-Dilemmas-and-the-Future-of-the-Industry-1.pdf 

Harrison, A. (2024). Music: The business (6th ed.). Virgin Books. 

Hesmondhalgh, D. (Forthcoming - 2026). The cultural industries (5th ed.). SAGE Publications Ltd. 

Mycka, J., & Mańdziuk, J. (2025). Artificial intelligence in music: Recent trends and challenges. Neural 

Computing and Applications, 37, 801–839. https://doi.org/10.1007/s00521-024-10555-x 

Rutter, P. (2016). The music industry handbook (2nd ed.). Routledge. 

*Taylor, T. D. (2016). Music and capitalism: A history of the present. University of Chicago Press. 

*Weller, J. F. (2013). How popular music artists form an artistic and professional identity and portfolio career in 

emerging adulthood [Doctoral dissertation, University of St. Thomas]. UST Research Online. 

https://ir.stthomas.edu/caps_ed_lead_docdiss/43 

 

 

 

https://doi.org/10.1080/14613808.2019.1598348
https://doi.org/10.4324/9781003035893-8
https://doi.org/10.3389/fpsyg.2021.713648
https://nhsjs.com/wp-content/uploads/2025/03/The-Impact-of-Artificial-Intelligence-on-Music-Production-Creative-Potential-Ethical-Dilemmas-and-the-Future-of-the-Industry-1.pdf
https://nhsjs.com/wp-content/uploads/2025/03/The-Impact-of-Artificial-Intelligence-on-Music-Production-Creative-Potential-Ethical-Dilemmas-and-the-Future-of-the-Industry-1.pdf
https://doi.org/10.1007/s00521-024-10555-x
https://ir.stthomas.edu/caps_ed_lead_docdiss/43

